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The concept of opportunity cost is object of a large range of economy, financial 
administration and accounting authors. However, its application in the enterprise 
management has been restricted, motivated for the absence, in the searched 
bibliography, of objective methods of calculation that can be considered as 
reference. This essay aims to show the theoretical base applied to the concept of 
the opportunity cost and its consequent necessities of evaluation and valuation. 
It starts on a development of a base of theoretical framework and others concepts 
directly related on opportunity cost from economics, reaching a roll of alternatives 
of the concept to the enterprise environment. From this base it appears the logical 
effect of the importance of the metric definition and elaboration related to 
opportunity cost in the current environment business-oriented. This work has the 
proposal of guiding through metric models relating with the concept of opportunity 
cost.
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O conceito de custo de oportunidade 
ra e contabilidade. No entanto a sua 

explicitada na bibliografia pesquisada, 
ia. Este ensaio visa mostrar a base 

e conceitos diretamente relacionados, al
esarial. Dessa base surge o efeito 

oportunidade para as empresas
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